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PRESS RELEASE

Very.co.uk announce online partnership agreement with The X Factor 

LONDON, 20 SEPTEMBER 2010 - Very.co.uk, the online department store for fashion and style, is delighted to announce that it has signed an exclusive partnership agreement with FremantleMedia Enterprises (FME) and ITV to become the first official fashion partner of The X Factor.  

Under the agreement, Very.co.uk will host a dedicated section of the official website at www.itv.com/xfactor where fans of the show can access exclusive weekly fashion content related to The X Factor. The Very.co.uk section of the site will include a weekly video of the latest fashion trends shown on the programme and advice on how to ‘get the look.’ 

The X Factor finalists will also take part in a fashion shoot in the contestants’ house showcasing key pieces from Very.co.uk’s autumn/winter collection. The fashion section of the site will go live in late September.  
The partnership agreement also allows for a host of other opportunities including a collaboration between the finalists and the Very.co.uk designers to create a series of individual t-shirts which will then be sold through the Very.co.uk website. 

Additionally, Very.co.uk will be home to the official merchandise store, featuring a range of exclusive branded homeware including duvet cover sets, rugs and beanbags as well as other X Factor merchandise.

Mark Rosenegk, VP Brand Partnerships UK, FME commented: "This is the first time we have had an official fashion partner for The X factor and we couldn't have found a better one than Very.co.uk. This deal allows for all parts of their business to benefit and these benefits will be passed on to their customers. It is an extremely exciting partnership."
The partnership is supported by a marketing campaign encompassing PR, online, social media and press advertising.

Very.co.uk is part of Shop Direct Group, the UK’s leading online and home shopping retailer. Very.co.uk was launched in 2009 and features over 400 fashion brands including: G-Star Raw Denim, Diesel, Firetrap, Levis and Superdry. 

The X Factor is one of the most-watched entertainment programmes in the UK. Airing on ITV, the UK’s largest commercial broadcaster, The X Factor was created by Simon Cowell and is owned and produced by Syco TV (a joint venture between Simon Cowell and Sony Music Entertainment) and talkbackTHAMES (a FremantleMedia company). The official X Factor website, www.itv.com/xfactor, is produced by talkbackTHAMES digital with ITV and is the online home for The X Factor 2010. The X Factor is sponsored by TalkTalk.

– ENDS –

For enquiries please call Ann Bryon/ Gill Hart/Cara Newton at Shop Direct Group, 0844 292 4799 or Belinda Thomas, Sr PR Manager, FME, 0207 691 6911. 
Notes to editors: 

· Shop Direct Group is the UK’s largest online and home shopping retailer with sales of circa £1.7 billion 

· The Group has 5 million active customers across the business 

· Shop Direct employs around 9,000 people 

· Brands include Littlewoods, VERY.co.uk, Woolworths.co.uk, Littlewoods Ireland, Littlewoods Europe,  Additions, Great Universal, Choice, Kays, Empire Stores and Marshall Ward 

· We are the largest full price branded clothing and footwear retailer in the UK

· We are the 2nd largest online clothing retailer in the UK 

· We are the 4th  largest furniture retailer in the UK 

· We are the 4th largest sportswear retailer in the UK 

· We are the 5th largest electrical retailer in the UK 

· Shop online at www.littlewoods.com, www.very.co.uk or www.woolworths.co.uk 

· Shop Direct Group Financial Services offers customers a wide range of credit, insurance and warranty products 

About The X Factor 
The X Factor format is owned and was created by Simon Cowell and is co-produced by Syco Entertainment and FremantleMedia company talkbackTHAMES. The X Factor has been rated the number 1 Entertainment Show in the UK for the past 3 years reaching record UK audiences on ITV in 2009 of 20 million with 60% audience share – it is also the No.1 music- entertainment format in Europe. The X Factor launches in America in 2011 on Fox. Series 1 began in September 2004 in the UK. A panel of expert judges from the music industry preside over initial auditions, with audience votes coming into play during the later live shows featuring the selected contestants in four distinct categories, one assigned to each of the four judges (16 - 27 years girls; 16 - 27 years boys; Over 28 years; and Groups).  The X Factor is open to all ages, all styles, solo acts or groups. And the performers aren’t the only ones competing – it’s judge v judge, artist v artist. The format has been sold to more than 20 countries, rating as the number one show. 

SYCO ENTERTAINMENT 
Syco Entertainment is a global joint venture between Simon Cowell and Sony Music Entertainment focused on the production and  exploitation of music, television, film and digital content. Syco TV and Music includes the global TV franchises 'The X Factor' and 'Got Talent' which currently air in over 60 countries. Syco Music roster includes superstar artists such as Leona Lewis, Susan Boyle  and Il Divo. In 2009, 'Britain's Got Talent' launched  the global music career of Susan Boyle, whose debut album is world's fastest selling album in history. Syco Entertainment is based in London and Los Angeles with a staff of 28. 

ABOUT FREMANTLEMEDIA ENTERPRISES & FREMANTLEMEDIA 

FremantleMedia is one of the leading creators and producers of entertainment brands in the world. FremantleMedia is part of the RTL Group, Europe's largest television and radio broadcast company, which is in turn 90 percent owned by Bertelsmann AG, one of the world's major media and entertainment companies. FremantleMedia’s worldwide production arm is responsible for many of the world’s highest rated prime time entertainment, drama, serial drama and factual entertainment programmes. FremantleMedia Enterprises is the brand extension arm of FremantleMedia, offering a one-stop-shop for all Licensing, Distribution and Home Entertainment around the world. The FremantleMedia Group (which includes talkbackTHAMES, UFA and Grundy amongst others) has operations in 22 countries, one of the most comprehensive global networks, creating nearly 10,000 hours of programming a year, rolling out more than 60 formats and managing over 300 individual titles. FremantleMedia has some of the world’s most sought after and long running formats in its catalogue, and globally, produces such programmes as: Idols (co-produced with 19 Productions in the US), The X Factor (co-produced with Syco in the UK), Got Talent (co-produced with Syco in the UK and the US), Neighbours, Family Feud, The Price is Right, Farmer Wants A Wife and Hole In The Wall.


