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Media Release

Shop Direct Group launches Woolworths Online at www.woolworths.co.uk
Woolworths is back today, not on the high street, but in the home, as Woolworths.co.uk launches offering over half a million fantastic products for British families to buy online and enjoy together.  
Woolworths.co.uk has been talking to nearly a million families to find out the things that they loved about Woolies and what they wanted the business to bring back.  With their input, the new site has been developed around the four best-loved product categories - Toys, Kidswear, Entertainment and Party.  
Shop Direct Group Chief Executive, Mark Newton-Jones said: 

“We’re delighted to be bringing back Woolworths in its 100th year.  We’ve been talking to families across the country and have responded with a site that delivers the best of what they loved about Woolies, offered across four main categories of Kidswear, Toys, Entertainment and Party. 

“Families wanted us to bring back Woolies as soon as possible, so that’s what we’ve done. From acquiring the brand to launching it has only been 20 weeks; something you could never achieve with a high street business but can do online.  We’re aiming to create a fun, family web experience which keeps on getting better and better.

“We are launching today with a significantly bigger selection of products than would have been sold in a Woolies high street store and better still, many of the product categories will double in size between now and Christmas.”

The Woolies site will have three shops under one roof: the Main Shop, Entertainment and Party. Initially, each will have its own checkout but this will become one integrated checkout in the autumn.

The Main Shop
The Main shop is home to an unrivalled range of products for kids of all ages to enjoy, with a huge selection of toys for both indoors and outdoors, with all the big name brands like Mattel, Fisher Price, Hornby, Hasbro and Tomy. Around 20% of toys will be less than £10. Stocked alongside is a wide range of trusted consumer electronics and technology brands guaranteeing families can play together whatever the weather. 

Younger customers are right at the heart of Woolies and demand for kidswear has been huge. Woolworths.co.uk will be re-launching the much loved Ladybird children’s brand for ages 0–8 and additionally, will be introducing children’s clothing, footwear and sportswear for older kids.  The product has improved in quality, design and breadth of range - yet still comes at great value prices.
The Entertainment Shop 

The woolworths.co.uk Entertainment shop has hundreds of thousands of games, DVDs, blu-ray, CDs and books with weekly charts, exclusive promotions and great special offers, all available with free delivery.  There is a huge back catalogue of music, which ensures customers can hear whatever they want in the way they want, including all those albums from the 80s and beyond that adults will remember from their own childhoods.
The Party Shop
Feedback from families was that Woolies was the best place to find everything they needed for an adult or kid’s party, so the Party Shop is stocked with all the partyware, fancy dress costumes for young and old, games, goody bags, balloons and party gifts that customers asked for and will love. Prices start at just 5p for party bag fillers and go up to £21.99 for a giant inflatable palm tree drinks cooler.  Additionally, all the children’s big party themes are available, including Hannah Montana, Ben 10, Disney Princess, In the Night Garden and High School Musical. Of course, Woolworths.co.uk also has the original pic n’mix, now known as Click n’ Mix.  
Very Important Families

Through engaging with nearly one million UK families, Woolworths.co.uk has been able to create a Very Important Families (VIF) club.   

By registering to become a VIF, families can receive great perks including free movies on Saturday mornings in cinemas across the country, special exclusive movie screenings of the latest family blockbusters and the chance to win free Woolworths goodies.  
Mark Newton-Jones continued; “Woolies wants as many VIF’s as possible to register.  We’d love families all over the country to join us and enjoy the benefits of free films and other treats together.”
The Logo 
Woolworths.co.uk has brought back the recognisable Woolies red, but has given it a contemporary update for the digital age as the two OO’s of Woolies will change depending on the product category represented.   

ENDS

Notes to Editors: 

Shop Direct and Woolworths.co.uk

· Woolworths was acquired by the Shop Direct Group on 2nd February 2009

· Shop Direct Group is one of the UK's leading online and home shopping multibrand retailers with a wide range of products covering fashion, furniture, home wares, electricals and gifts

· The Group is home to nine of the UK's most successful home shopping and internet brands including Littlewoods

· Shop Direct Group has around five million customers with annual sales of £1.7bn

· The Group’s online sales have grown from 18% in 2006 to over 56% today and it is on track to have 70% of its sales online by end of financial year 2010/2011.
· Shop online at www.woolworths.co.uk 

Further information
To request further information, product or Ladybird clothing for shoots, high res visuals in relation to Woolworths.co.uk, please contact Laura Wood or Miki Haines-Sanger at Golden Goose PR on 0207 376 0070 / Laura - 07989 445 790 / Miki – 07900 690 574 or woolworths.co.uk@goldengoosepr.com .

For all corporate media and broadcast enquires please contact Brunswick at: shopdirect@brunswickgroup.com or 020 7404 5959. 

