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19 November 2008 


                    For Immediate Release

Littlewoods Direct scoops top brand award for second year running
Littlewoods Direct, the home of big brands, has been voted the top retail brand in the North West in an online survey organised by the CBI North West, the Chartered Institute of Marketing (CIM) and legal firm, Hill Dickinson for the second year running.

The Top 100 brands awards are an annual event celebrating the best brands in the North West and include categories such as financial services, digital media and innovation.  Taking the top spot, Speke-based Littlewoods Direct was recognised for the growth of the brand over the last twelve months and fought off competition from JJB and Matalan.

Marketing Director, Alison Broadhurst said: “This demonstrates the growth and strength of the Littlewoods Direct brand over the last twelve months.  Despite tough economic conditions, we are seeing new customers coming to the brand everyday.  I’m delighted for all our teams who have put in so much hard work.”

The award was presented to Head of Corporate PR Anthony Taylor, by Edwin Booth Chairman of Booths Supermarkets at the event at the Bridgewater Hall in Manchester last night.
ENDS

For enquiries please call Anthony Taylor, Head of Corporate PR, Shop Direct Group, 0844 292 3269

· Littlewoods Direct is a brand of the Shop Direct Group, the UK’s leading online and home shopping retailer, with sales of circa £1.7 billion. 

· One in three households in the UK have one or more of the Shop Direct Group’s books (Autumn/Winter and Spring Summer books).

· Shop online at www.littlewoods.com or www.littlewoodsdirect.com














