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27 October 2008 


 

         For Immediate Release

LittlewoodsDirect.com launches out-of-this-world Christmas ad campaign

LittlewoodsDirect.com, the home of big brands, is to launch a multi-channel, integrated advertising campaign on 3 November in the run up to Christmas.

The £5.5m campaign, which encompasses TV, print and online as well as PR, will run from 3rd November to 23rd December and will be shown nationally on ITV, Channel 4, Channel 5 and Satellite TV channels.  It will appear in the breaks of major TV programmes such as The X Factor, Coronation St, GMTV, Desperate Housewives and This Morning and will deliver 1650 TVRs.

This campaign is the biggest investment in above-the-line activity to date and follows on from the highly successful summer advert which was centred on an Island theme and delivered a significant uplift in awareness of the brand.

In the latest 50-second TV ad, we embark on a magical voyage with a mission to transform the inhabitants of a far off planet with our fantastic winter clothing & gifts.  The Littlewoods Direct space shuttle hurtles through outer space and lands on a striking lunar planet.  The residents of the planet rush towards it and are instantly transformed with gorgeous dresses, shoes, and must-have electrical gifts.  The children gaze on in awe as the beautiful space queen shoots in to the sky in a floating purple dress and lands on the top of a magnificent Christmas tree sparkling with thousands of lights.   The advert is set the music, “Dream a little Dream” by the Mamas and Papas.

Cont…

There are also 30-second and 10-second versions of the ad which will launch in late November to promote the affordability of Littlewoods Direct this Christmas, and the convenience of our home delivery service. 

In addition to the TV adverts, a huge print campaign, with 121 adverts appearing in 130 million copies will also launch across a range of national magazine and newspaper titles including, Marie Claire, Red, Glamour and The Sun.  These print adverts will also promote the brand’s Christmas delivery proposition which sees customers being able to order up to 4pm on 23 December for pre-Christmas delivery.  This is expected to be the latest delivery offer of any home shopping company.

The campaign continues the  £20m+ investment in advertising being made by parent company Shop Direct Group, as it seeks to reinforce its position as the UK’s leading online and home shopping retailer and achieve its objective of reaching 70% sales online by 2010.

David Inglis, Trading Director, said: “We are focussing this campaign around the key issues for our customers, namely great products, affordably priced and conveniently delivered, while reflecting the enjoyment of gift giving at Christmas. The purpose of this campaign is to drive sales and recruit new customers as the Christmas period accounts for around 40percent of our annual sales.”

The advert was created by WCRS and shot by Home Production Company with media buying by Carat.

ENDS
Cont…

Notes to Editors:

The ad was shot under Iceland’s second most  active volcano – Heklar.   It’s 5.000-10.000 years old and used to be known by people all over Europe as the gateway to hell.  Hekla doesn't give nearly as much warning as the other volcanoes before it erupts, and when there has been any warning at all, it has only been around an hour before the eruption.
For enquiries please call Anthony Taylor, Head of Corporate PR, Shop Direct Group, 0844 292 3269
· LittlewoodsDirect.com is a brand of the Shop Direct Group, the UK’s leading online and home shopping retailer, with sales of circa £1.5 billion. 

· One in three households in the UK have one or more of the Shop Direct Group’s books (Autumn/Winter and Spring Summer books).

· Shop online at www.littlewoods.com or www.littlewoodsdirect.com














