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                    For Immediate Release
LittlewoodsDirect.com launches integrated ad campaign

LittlewoodsDirect.com, the home of big brands, is to launch a multi-channel, integrated advertising campaign on 7 July.
The £4m campaign, which encompasses TV, print and online as well as sponsorship of Trinny and Susannah’s new Undress the Nation show, will run for eight weeks.   
The TV adverts (40 second, 30 and 20 second) are set on a tropical island and are designed to promote, not only the style of the fashion clothing, but the breadth of other products available, as well the ease and convenience of online shopping.

The ads will be shown in the commercial breaks of key TV programmes including, X Factor, Big Brother, Coronation Street, and This Morning.  They were shot on location in Brazil, and deliver over 1,000 TVRs and launch the new strapline, ‘Bringing style to your door’.  WCRS was responsible for the creative and Carat executed the media buying following an extensive customer segmentation exercise by LittlewoodsDirect.com.
In addition to the TV adverts, a 110-insert, £1m+ print campaign will also launch across a range of titles including, Marie Claire, Red, Glamour and OK!.  

To support the business strategy, there is a £700K online advertising campaign which will utilise several creative routes, during its seven week run on sites such as Osoyou.com and ITV.com.
The campaign is part of a larger £16m investment in advertising being made by parent company Shop Direct Group, as it seeks to achieve its objective of reaching 70% sales online by 2011.
David Inglis, Trading Director, said: “This integrated campaign signals our intention to maintain our position as the UK’s leading online and home shopping retailer.  We have made a huge investment in developing our brand offer including launching a number of new brands as well as making significant strides in improving product quality across the range.”
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