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20 June 2008	 				          			       For Immediate Release


Kidswear and Nursery sales soar at Shop Direct following online re-launch








This season’s launch of Shop Direct’s nursery and kidswear zone has resulted in a 17% increase in sales.





As part of Shop Direct’s promise to “put the customer 1st”, the website has been re-designed with time-hungry parents in mind, including improved navigation and increased product offer.  The site, which is accessible from all of the retailer’s websites including main brand LittlewoodsDirect.com, has been created to keep customers up-to-date with what’s new this season as well as quick links to latest offers and seasonal best sellers. 





Also new, is the mother and babycare landing page, which draws attention to the retailer’s fabulous offer in a clear and accessible format.  As a result, the online performance of the nursery range is up 98.5% season-to-date on last year across all websites and 194.5% from LittlewoodsDirect.com.  Online participation is 42%.  Pushchairs, in particular, are selling well, with sales up 41% on last year.  





The collection offers customers both value and premium lines.  At the value end, is the own brand Jam and Jelly, which sells baby accessories from £39 for a pushchair.  This range has been extended for AW08 and a new own brand called Small Wonders will also be introduced.  At the premium end, Shop Direct offers some of the leading high street brands, such as, Mamas and Papas.  Demand on Mamas and Papas is up 162% on last year, which is down to the wide selection offered, with a further 100 lines available exclusively on LittlewoodsDirect.com and the other Shop Direct websites. 
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For enquiries please call Anthony Taylor, Head of Corporate PR, Shop Direct Group, 0844 292 3269








Littlewoods is a brand of the Shop Direct Group, the UK’s leading online and home shopping retailer, with sales of circa £2 billion. 


One in three households in the UK have one or more of the Shop Direct Group’s books (Autumn/Winter and Spring Summer books).


Shop online at � HYPERLINK "http://www.littlewoods.com" ��www.littlewoods.com� or � HYPERLINK "http://www.littlewoodsdirect.co.uk" ��www.littlewoodsdirect.com�











On kidswear, sales are up 13% across all of Shop Direct’s fascias.   As the ‘home of big brands’, customers have access to top labels, such as, Animal, Bench, Pineapple and Ben Sherman amongst others.  Shop Direct also stocks 23 TV favourites characters, including Dora the Explorer and In the Night Garden, and has seen an increase of 42% sales on last year.  





As well as high street brands, customers also have access to the growing collection of own brands, such as Free Spirit and Little Spirit on girlswear and Demo and Demo Junior on boyswear.  Denim continues to be a bestseller, with the Demo Junior pack of two jeans the biggest hit with customers.





David Inglis, Trading Director at SDG, said: “Sales have improved dramatically across nursery and kidswear this season, due to the excellent presentation on the website and the fact that we offer the complete parenting solution.  What’s more, we stock the top high street brands as well as our own unique designs, at great value for money.”
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