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04 June 2008 				      				       For Immediate Release


    							      


Littlewoods Direct Launches its New Autumn Winter Range in Style








Last Thursday saw the launch of Littlewoods Direct’s new Autumn Winter ‘08 collection at the Baccarat Room at One Marylebone Road.  





The event showcased the latest fabulous designs from the retailer’s own brands, as well as Trinny and Susannah’s second Autumn Winter range.  In addition to the popular Love Label brand, Littlewoods Direct launched a number of new own brands for this season.





New for Autumn Winter ‘08 is the feminine and individual Savoir brand, aimed at the mainstream, stylish customer it boasts 43 lines.  The label fuses beautiful fabrics together with rich colour and meticulous attention to detail.  Savoir is expected to account for 8 % of the womenswear own brand mix for Littlewoods Direct.  Also on womenswear, the Definitions label has been re-launched to cater for the 30-something woman, who is influenced by, but not limited to, the latest trends.  Items from the 46-garment range include prints, tailoring and sophisticated styles. 





Trinny and Susannah’s collections for Littlewoods Direct have proved extremely popular with customers, who like the stylish cuts and tailoring of the designs, as well as the duo’s advice on how to dress for your body shape.  As well as ocassionwear and smart pieces for the office, this season, Trinny and Susannah have ventured into the footwear market with two original designs available in three and two colours respectively. 
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For enquiries please call Anthony Taylor, Head of Corporate PR, Shop Direct Group, 0844 292 3269








Littlewoods is a brand of the Shop Direct Group, the UK’s leading online and home shopping retailer, with sales of circa £2 billion. 


One in three households in the UK have one or more of the Shop Direct Group’s books (Autumn/Winter and Spring Summer books).


Shop online at � HYPERLINK "http://www.littlewoods.com" ��www.littlewoods.com� or � HYPERLINK "http://www.littlewoodsdirect.co.uk" ��www.littlewoodsdirect.com�











The big story on menswear this season is the launch of men’s fashion brand, Goodsouls.


Following a successful trial last season, which exceeded expectations, the Goodsouls brand has been extended for Autumn Winter ‘08 to 69 lines.  The label is aimed at the fashion-conscious male, and will act as the equivalent of the fast fashion women’s brand, Love Label.  Items from the range include printed signature t-shirts, striped cardigans and distressed denim.  It is expected that for Autumn Winter ‘08, across both formal and casual wear, this brand will deliver 35% of the own brand offer.








David Inglis, Trading Director for Shop Direct Group said: “Littlewoods Direct is known as the home of big brands.  However, this season we want to show that not only do we have the best high street brands; we also have our own range of exclusive brands, designed in-house.  All our own brands show fantastic innovation with a focus on quality and affordability.”
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For enquiries please call Anthony Taylor, Head of Corporate PR, Shop Direct Group, 0844 292 3269








Littlewoods Direct is a brand of the Shop Direct Group, the UK’s leading online and home shopping retailer, with sales of circa £1.5 billion. 


One in three households in the UK have one or more of the Shop Direct Group’s books (Autumn/Winter and Spring Summer books).


Shop online at � HYPERLINK "http://www.littlewoods.com" ��www.littlewoods.com� or � HYPERLINK "http://www.littlewoodsdirect.co.uk" ��www.littlewoodsdirect.com�
















