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06 May 2007




         For Immediate Release

Littlewoods Shop Direct Group changes its name
From today, Tuesday 6th May 2008, the UK’s leading online and home shopping retailer Littlewoods Shop Direct Group, changes its corporate brand name to Shop Direct Group.

The name change, together with the creation of the new logo (designed in-house), is happening for several reasons.  The new name, quite literally, describes the nature of the business and creates a name under which all our retail brands can sit.  This also removes the potential for confusion by having the same name for the group as two of the leading customer facias.  
Customers will not see any changes and will continue to trade with the facias with which they are familiar: Littlewoods, Littlewoods Direct, Additions Direct, Marshall Ward, Kays, Great Universal, Choice and from July, the Empire facia.
Mark Newton-Jones, Group Chief Executive, said: “Since July 2005 we have undergone many significant changes in the business, including the creation of one head office for home shopping, the establishment of one IT platform, improvements to the quality of our products and a fundamental transformation in the way we present our product to customers, both through our books and our websites.  Together, these changes serve to underline our position as a leading online retailer.”
ENDS

For enquiries please call Anthony Taylor, Head of Corporate PR, Littlewoods Shop Direct Group, 0870 263 3269

· Shop Direct Group, is the UK’s leading online and home shopping retailer, with sales of circa £1.5 billion. 

· One in three households in the UK have one or more of the Shop Direct Group’s books (Autumn/Winter and Spring Summer books).

· Shop online at www.littlewoodsdirect.com
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